
Questions? 
Becky D’Aiuto, Director of Marketing & Development
bdaiuto@ican.family

n Company name recognition: 
	 - 	 In all promotion: “Spring Recess at Utica Children’s Museum, 
		  presented by [Company Name]”

n Company logo included on:
	 - 	 Promotional materials leading up to event (emails, flyers)
	 - 	 Website event page
	 - 	 Screen graphic at our registration desks for weeks  
		  leading up and during event
	 - 	 Signage in museum during the week of Spring Recess 
	 - 	 Post program thank you email and social post

n Acknowledgment in:
	 - 	 Social media posts promoting the event  
		  and activities
	 - 	 Press release and media interviews as possible

n Opportunity to: 
	 - 	 Provide promotional materials to be displayed  		
		  in the museum  for a day during the week
	 - 	 Table and/or have a photo op for members  
		  of your team for a day!

Company Name ____________________________________________________________________

Primary Contact Name ________________________________________________________________

Address _________________________________________________________________________

City ______________________________________ State ________________Zip _______________

Phone __________________________________ Email ____________________________________

o Check enclosed made payable to Utica Children’s Museum      o Please invoice me

Support supplies and activities, along with 
learning and FUN, for all museum visitors 

during our 8-day Spring Recess!

EXCLUSIVE SPONSORSHIP OPPORTUNITY!

SPRING RECESS PRESENTING SPONSOR - $2,500

APRIL 3–4 & 6–11

Spring Recess Highlights: 
• EIGHT days of FREE drop-in programs  

with admission
• Hands-on STEAM, arts,  

and themed activities
• Local partners, artists, and educators

Why It Matters:
• Affordable spring break enrichment

• Family connection and active learning
• Strong community partnerships

• Inclusive programming for 
hundreds of children


